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DIANA LINDSAY: ACCIDENTAL PUBLISHER

Breathes there a photographer 
who hasn’t at least once dreamed 
of publishing a book of their work, 
achieving fame and fortune as 
copies of their magnum opus roll 
off the printing presses?

The fact is, most photographers 
would give their right arm to have 
their work published, and appear on 
the bookshelves of Barnes & Noble, 
Waldenbooks, B. Dalton 
Booksellers, Crown 
Books or Amazon Books.

With the advent of the 
internet and the rise of 
Amazon Books, only 
Amazon and Barnes & 
Noble survive. But even 
as competition nar-
rowed, driving Crown, 

B. Dalton and Waldenbooks out of 
the market, the number of books 
has increased. Maybe there’s a 
chance for you after all!

So how does an unknown author or 
photographer get a book published?

There’s more to it than than luck, 
and that’s what publisher Diana 
Lindsay discussed during a recent 
interview.

As a graduate student in his-
tory at San Diego State Uni-
versity, Ms. Lindsay wrote 
her thesis, “Our Historic 
Desert: the Story of Anza-
Borrego Desert State Park,” 
about an area a few miles 
south of Palm Springs in 
San Diego County, Califor-
nia. 
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Editorʼs Note:
The June issue of the Photographersʼ Formulary newsletter 

departs from its usual format of featuring a single photographer. 
Diana Lindsay: Accidental Publisher, and Richard Breceda: 
Accidental Artist, reflect a pairing of talents.

Ms. Lindsay is a book publisher and a well published photog-
rapher. Mr. Breceda is a talented and innovative artist in metals, 
capable of designing and building almost anything you can 
imagine out of metal.

We hope you enjoy their stories.
ps: DO THIS: whenever you see a thumbnail image, click 

on it. When you click on it you will quickly see the larger ver-
sion at a resolution you can enjoy.

Anthony Mournian, editor

“Our Historic Desert”
©Diana Lindsay
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She presented the manuscript to 
one of the members of her thesis 
committee, Dr. Abraham Nasatir, 
for consideration and approval. 
Unbeknownst to her, he forwarded 
a copy to Richard F. Pourade, editor 
emeritus of the San Diego 
Union and the editor of 
Copley Books.

Not long after, an unso-
licited contract from 
Copley Books for the 
publication of her thesis 
arrived in the mail. Lindsay 
was stunned. She hadn’t considered 
publishing the thesis as a book and 
had no more clue of how to go 
about it than you or I might have.

Dr. Nasatir explained to Lindsay 
that Copley Books was a regional 
publisher interested in 
books dealing with the his-
tory of San Diego; her the-
sis fit nicely with that goal.

Lindsay began her 
career in the publishing 
industry as a sales rep-
resentative for both Copley 
Books and Wilderness Press after 
she complained to them about 
their poor distribution of her books.

When Copley Books shut down 
their operation in 1984, Lindsay 
found herself without a job. 
She decided to become an 
independent book whole-
saler. Somehow Barnes & 
Noble learned she was 
wholesaling books (but 
they didn’t know it was out 
of her garage!) 

Barnes & Noble’s New 
York office called one day to ask 
if Lindsay would become their 
wholesaler for regional books pub-
lished by small publishers, first in 

San Diego, then eventually in 
California and the Southwest. 
Suddenly she had a real business 
and had to get out of her garage 
and into a real warehouse.

She became Sunbelt Publications, 
leasing warehouse 
space, hiring staff, and 
handling sales and dis-
tribution for Barnes & 
Noble, as well as 
beginning to publish 
books on her own.

When asked, “How does a pho-
tographer go about getting a book 
of their works published; what 
should they do first, who do they 
contact, what do they ask?,” Diana 
didn’t hesitate.

She laid out a series of 
steps most likely to 
help an aspiring pho-
tographer get a book 
into the hands of 
someone who will help  
them get it published.

First, she said, “You 
have to establish your credentials.” 
For a photographer this means get-
ting your work published in news-
papers or magazines. It includes 
entering your work in contests and 
winning a few prizes, and becom-

ing recognized by your 
peers as a skilled photog-
rapher. It means developing 
a well practiced eye.
What does it take to make 
an award winning photo-
graph? Your image has to 
stand on its own. It needs 
lighting to create a magical 

moment and careful framing and 
composition to capture it. Texture 
and contrast, plus something to 
grab the viewer and to keep the 

viewer engaged all help to tell 
your story.

Develop a body of work around 
a single subject or theme. It’s not 
enough to have a collection of 
“pretty pictures.” Your photographs 

must create 
an interest in 
viewers and 
readers who 
might pick up  
your book.
Then, though 
your photo-

graphs may be good, but not great, 
you have to hone your writing skills.

A volume of photographs by a 
well known and established pho-
tographer, such as an Ansel Adams, 
can stand on its own. The rest of 
us need something more.

 A well written story accompanied 
by good, but not great photographs 
still stands a chance of finding a 
publisher if the writing is strong 
and the photographs are attractive 
and supportive of the story. If you 
are a strong photographer, but 
have weak writing skills, then find 
yourself a good writer to tell your 

story about your 
photographs. 
Ms. Lindsay 
says it’s often 
easier to call 
yourself a writer 
and supplement 

your text with photographs than to 
promote your work solely as a 
photographer.

 Next, look for a publisher with 
a niche or interest in your type of 
photography. It’s more likely to 
find a publisher for your photo-
graphs of snowboarders in Colorado 
among publishers of sport or ski 

Diana Lindsay
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“Camelops”
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“”Borrego”
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magazines than in travelogues of 
South America.

Finding publishers with an interest 
in your type of photography can 
be as easy as a trip to the public 
library. Look through 
the lists of publishers 
in Photo Digest as 
well as the Writers’ 
Guide. Start with a 
few key strokes and 
mouse clicks on 
Google, using key 
words such as “publisher lists,” 
“book publishers,” and “Publishers 
Guide.”

Assume you make it through all 
these hoops and your book goes to 
press. You end up with a garage 
full of your books in cartons. Now 
what? 

Book publishing does not end 
when the cartons of books arrive 
on your driveway. 
Now comes the other 
half of what Lindsay 
views as the vital 
partnership between 
author and publisher. 
You, the author or 
you the photographer, 
have to get out there 
and sell. Publishers are looking for 
and interested in talented people 
who can produce the material for a 
book, then get out there and move 
their books.

Unsold books are dead inventory. 
Books sitting quietly on the 
shelves of bookstores or in ware-
houses of publishers don’t make 
money for the publisher or the 
author, and they are better off 
never having been printed.

What’s the lesson in all this? 
Getting the book off the press is 

only the starting point for a suc-
cessful photographer or writer. 
Unless you are willing to be an 
aggressive salesperson for your 
own book, you shouldn’t bother 
with all the effort. Be willing to 

lecture; be willing to make 
appearances, be willing to 
help your publisher sell 
your book.
Successful authors get 
invited back; folks with 
king size egos who expect 

their book to fly off the shelves 
are pipe dreamers and need not 
apply.

Diana’s most recent book, 
“Ricardo Breceda: Accidental Artist,” 
tells the story of a boot salesman 
turned metal artist. 

Breceda, born in Mexico, immi-
grated to the United States many 
years ago. He worked in construction, 

was severely injured on the 
job and had to change 
careers after a lengthy 
recuperation. 
He began selling boots and 
leather goods, occasionally 
bartering a pair of boots for 
something he wanted or 
needed. One day he traded 

boots for a welding machine. He 
didn’t know how to use it, but he 
figured he could find someone to 
show him.

Beginning with simple tasks 
such as cutting steel and welding 
up a metal box, Breceda moved 
quickly to more complex projects. 
His home was along a freeway, 
Interstate 215, providing him a 
showcase to drivers passing by.

In 2001 Ricardo took his eight 
year old daughter, Lianna, to see 
the movie, Jurassic Park. Lianna, 

like every eight year old, was 
fascinated by the fantastical creatures 
and when asked what she would 
like for Christmas, told her daddy, 
“I want a Tyrannosaurus Rex.” 
Ricardo was happy to fill her 
wishes, but was surprised when she 
added she wanted him to build the 
dinosaur and she wanted it life size.

Not one to ignore a challenge, 
Ricardo agreed 
and began gather-
ing scrap material 
in his front yard. 
As he worked, the 
dinosaur began to 
grow along the 
freeway fence.

A life size dinosaur is nearly im-
possible to ignore, or at least it 
was for one driver on his way to 
his home in Palm Springs, Cali-
fornia. The man pulled into Ri-
cardo’s property and offered to 
buy Lianna’s dinosaur. The offer 
was too good to refuse, and besides, 
Ricardo could always build another 
for Lianna.

Lianna eventually got her 
Tyrannosaurus Rex, but it was Number 
Two, rather than Number One.

Practice makes perfect and soon 
Ricardo found himself building 
more metal sculptures. His talents 
blossomed. His sculptures improved, 
moving from crude representations 

to polished 
artifacts.
Then Ricardo 
received a 
visit from 
Dennis Avery, 
a resident of 
Borrego 

Springs, and everything changed 
overnight.

“Braceros in Vineyard”
©Diana Lindsay

“Accidental Artist”
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“El Indio”
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“T. Rex”
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Avery, heir to the Avery Denni-
son Label fortune, owns almost 
four square miles of raw land in 
Borrego Springs. He bought the 
parcels to keep them out of devel-
opment, and wanted to put some 
kind of ornamentation on the land.

In late 2007, Avery pulled into 
Ricardo’s yard, with “Fossil 
Treasures of the Anza-Borrego 
Desert,” one of Sunbelt Publications’ 
books, in hand. Avery asked Breceda 
if he could build a sculpture to or-
der. “Sure,” said Breceda, “Show 
me a picture and I can build it.” 
Avery showed him a drawing of a 
four-tusked elephant-like creature 
called a gomphothere, 
and challenged Bre-
ceda to produce it.

Not overnight, but 
in short order, Breceda 
built a family of 
three gomphotheres 
and delivered them 
to Avery on April 10, 2008 for 
installation on one of Avery’s parcels 
of land. 

By the next day Avery’s office in 
San Diego was filled with members 
of the press wanting to know more 
about the sculpture. 
Avery, no shrinking 
violet to free publicity, 
immediately ordered 
more sculptures, and 
Breceda just as 
quickly went to work 
producing creatures 
from the history of the 
Anza-Borrego area.

What happened in the next few 
months is almost unbelievable. By  
April 2012, little more than three 
years after he completed his first 
commission for Dennis Avery, 
Ricardo Breceda had completed 

and installed one hundred and 
thirty one life size metal sculptures!

The sculptures began with creatures 
from the paleo-history of the 
Anza-Borrego region. When those 
subjects were exhausted 
Avery turned to more 
recent objects of local 
and natural history of 
the region, ordering 
sculptures depicting 
workers in a vineyard, gold 
miners, prospectors, Fr. Pedro 
Font, (chaplain for Juan Bautista 
de Anza a Spanish explorer who 
pioneered a route across the 
southwest to the Pacific Ocean,) 

and a family of fourteen borregos, 
or bighorn sheep who roam the 
rugged desert terrain.
As the months rolled by, and as 
Ricardo worked almost night and 
day to fill Avery’s orders, there 
came a third category of sculp-

tures. Whimsey became the order 
of the day with Breceda being 
asked to design and build dinosaurs 
and other creatures having no 
connection with the Anza-
Borrego, and often no connection 
with reality. Into this category fell 

mythological creatures as well 
as dinosaurs from the Jurassic 
Period.
On July 9, 2011, in preparation 
for 2012, the Chinese Year of 
the Dragon, Ricardo’s then most 
recent creation was installed. A 
350-foot fire eating dragon now 

undulates across the desert floor, 
passing under a road and sporting 
the tail of a rattlesnake, the scales 
of a reptile and the ferocious head 
of the dragon. 

At the time “Accidental Artist” 
was published, the dragon was 
Ricardo’s latest. When asked 

about future works Ricardo 
replied, “The next one will be my 
best.” Since then he has produced 
two more sculptures, a scorpion 
and a grasshopper, bringing the 

current count to one 
hundred and thirty one 
sculptures in the Anza-
Borrego Valley.
Dennis Avery’s generosity 
in commissioning the 

works, Ricardo Breceda’s 
artistry in producing the sculptures 
and Diana Lindsay’s book publicizing 
them have created a new interest in 
the tiny city of Borrego Springs, 
and a trickling but growing stream 
of tourism to see an astounding 
collection of work at an unexpected 
destination.
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“Pop Bottles”
   1st Place: ©Philip Schwartz with a Carbon           

Transfer using a digital negative

“Mysterious Stairs”
2nd Place: ©Herbert Swick with a Lith Print

“Jordon Pond”
3rd Place: ©Vicki Reed with an Encaustic 

Lith on rice paper

    

  Encountered along old Route 66 in Moriarty, New 
Mexico.
Cans and plastic have replaced glass bottles and 
wooden crates, so there is definitely an element of 
nostalgia here. The slogan is wonderfully naive 
("Fresh up with 7 Up --  It likes you"). What really 
commanded my attention were the basic elements: 
light, forms, and textures in a strong composition. 
The glass reflections, the product logos, and the 
weathered wooded crates with faded text made for a 
compelling image. The long scale, from pure white 
to deep black and the ability to render all that detail 
made this a perfect subject for a carbon transfer.

    

 "Mysterious Stairs" is a lith print, using techniques 
learned at Tim Rudman's excellent workshop at the 
Photographer's Formulary in September 2011.  My 
image was captured on Ilford Delta Pro 100 film 
with a Mamiya 645 camera.  The print was made on 
Fomatone MG Classic multigrade paper, exposed for  
+1 3/4 f-stops, with no filtration.  I used a two bath 
development process, with Moersch Poychrome + 
Siena developers.  The print was then duo toned, first 
with gold toner, then with 10% selenium at 68 
degrees.  Times for all steps in the printing process 
were determined by visual judgment rather than 
fixed time intervals.

      Jordon Pond is located in Acadia National Park in 
Maine. I became interested in encaustic photographs a 
few years ago and began experimenting with the 
process. Last year I studied with Jill Burkholder and 
began combining the process with my lith 
photographs. I loved the patina of the wax surface and 
the multiple layers and textures I can create with the 
wax and various papers. Jordon Pond was taken 
shortly after sunrise with a vintage Rollei Camera and 
was printed using the Lith Process. The original 
photograph was scanned and printed on rice paper and 
embedded in wax on a wood panel. The surface was 
incised and pigment was applied. 
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FORMULARY DIXACTOL AND DIXACTOL ULTRA

     Cat. No.: 01-5030 10 lt  Promo Code:              J5030 $19.95 -15% off = $16.96
     Cat. No.: 01-5035 10 lt  Ultra Promo Code:  J5035 $19.95 -15% off = $16.96

 http://stores.photoformulary.com/-strse-92/Dixactol-%26-Dixactol-Ultra/Detail.bok

FORMULARY MICRO MIXER SYRINGES

  Cat. No.: 09-0340 3ML    Promo Code: J0340 $3.95 - 25% off = $2.96
  Cat. No.: 09-0345 6ML    Promo Code: J0345 $4.95 -25% off = $3.71 
  Cat. No.: 09-0350 12ML  Promo Code: J0350 $6.95 -25% off = $5.21
  Cat. No.: 09-0355 35ML  Promo Code: J0355 $7.95 -25% off = $5.96
  Cat. No.: 09-0360 60 ML  Promo Code: J0360 $8.95 -25% off = $6.71 

http://stores.photoformulary.com/-strse-304/Micro-dsh-Mixer-Syringes/Detail.bok

FORMULARY PYROCAT HS IN GLYCOL

Cat. No.: 01-5091 10 lt Liquid Promo Code J5091 $14.50 -15% off = $12.33
Cat. No.: 01-5093 50 lt Liquid Promo Code J5093 $29.50 -15% off = $25.08 

http://stores.photoformulary.com/-strse-105/Pyrocat-HD-In-Glycol/Detail.bok

These little syringes are the answer to quick and accurate measurement o These little syringes are the answer to 
quick and accurate measurement of small quantities of liquid solutions. An extension tube reaches down to the bot-
tom of narrow-mouth bottles. Reads in 1 ml increments, simply add the amount of solution needed, and return the 
rest to the storage container.

DiXactol ©or DiXactol © Ultra are unique developers of special interest to artists and photographers producing 
monochrome fine prints, yet it is also uniquely tolerant and easy to use. It has four main distinguishing characteris-
tics. It produces the fullest palette of richly graduated tones, especially in the holding of translucent and delicately 
drawn highlights particularly resistant to 'blocking up' at high exposure levels. At the same time, shadow detail and 

Pyrocat-HD in Glycol Film Developer is a high acutance developer formulated by Sandy King as an alternative to 
other pyrogallol based staining developers. Pyrocat-HD gives negatives of fine grain and full emulsion speed and is 
suitable for all types of development methods, including rotary, normal agitation, minimal agitation and stand devel-
opment. Packaging in glycol stabilizes the formula to give a very long shelf life and long term consistency.
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Four Upcoming Workshops

Donʼt even TRY to read these mini workshop Descriptions!
Download a full size version of the Workshop PDF by clicking 

anywhere on the smaller versions on this page

http://workshopsmt.intuitwebsites.com/workshop_pdf_folder/spagnoli_2012.pdf
http://workshopsmt.intuitwebsites.com/workshop_pdf_folder/anderson_2012.pdf
http://workshopsmt.intuitwebsites.com/workshop_pdf_folder/crane_2012.pdf
http://workshopsmt.intuitwebsites.com/workshop_pdf_folder/kouklis_2012.pdf
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 Our Introductory Workshop Series 

B&W -35MM or Med Format Sept 28- 
Oct 1 
Intro-Silver Gelatin B&W-Oct 5-8 
B&W Large Format – Oct 12-15 
Silver Gelatin Lith Printing – Oct 19-22 
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Treat Yourself to a Fabulous Opportunity! 
Workshop Details and Pricing Info on the 

website 
www.workshopsinmt.com 

Click on the workshop icon or please call 
800-922-5255 

 
 

http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Tomczak_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Spagnoli_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Anchell_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Airey_iPhone_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Airey_IR_Pigment_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Dunniway_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Blacklow_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Persinger_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Anderson_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Crane_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Sandyking_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Diane_Alire_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Fishback_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/BurkholderDan_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Kouklis_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Nelson-B%26W_35mm_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Nelson-Lith_Ptg_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Nelson-Var_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Nelson-Intro_B%26W_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Nelson-Intro_B%26W_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Nelson-Lg_Format_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Nelson-Lith_Ptg_2012.pdf
http://www.intuitwebsites.com/workshopsMT/Workshop_PDF_folder/Vestal_Hepworth_2012.pdf


 
The Photographers’ Formulary 19th Century Processes 

APPLICATION FORM 
 

MAIL OR FAX TO: PHOTOGRAPHERS FORMULARY INC. 
P.O. BOX 950 • CONDON, MONTANA 59826-0950 

Ph: (800) 922-5255 • Fax: (406) 754-2896 www.workshopsinmt.com• formulary@blackfoot.net 
 

Name_________________________________________________ Male ____ Female ___ Age _____ 

Permanent Mailing Address ___________________________________________________________ 

City State/Prov. Zip/Postal Code  _______________________________________________________ 

Bus. Phone (    ) _________________________ E-mail ______________________________________ 

Home Phone (    ) _________________________________ Fax: (    )___________________________ 

How did you hear of our Workshops? ____________________________________________________ 

Occupation _________________________________________________________________________ 

Years in Photography ____ Camera Formats used___________________________________________ 

I would like to stay on site at the B&B for 5 nights (NON-SMOKING) all amenities. 

 ____ $250.00 per person, Double Occupancy (+ Tax)              ____ $450.00 Single Occupancy (+ Tax)              

____ I will find my own housing  ____ Camping ($50.00 includes showers + Tax) 

Prefer to share a room with a friend in a workshop? __ Yes __ No Friend’s name_____________________ 
Do you require a vegetarian lunch and dinner? __Yes __No 

                Do you request the roundtrip shuttle from Missoula A/P __Yes __No 
 

WORKSHOP TITLE & INSTRUCTOR 
 

DATE 
 

TUITION 
 

HOUSING 
 

Total 
 

     
     
     

Subject to change         $100.00 ROUNDTRIP SHUTTLE from Missoula Airport = 
Subject to change         ** MEALS Required  $275.00 x ___  (number of workshops) = 

         LAB FEE (Determined by the chemistry used during the week and the amount of students)  = 
 

Alternate Workshops: 
 
 

Application Fee (required)   **         
$20.00 

 

 Subtotal  
__ Visa __ MasterCard __ Discover __ AMEX  
__ Check or Money Order enclosed payable in US dollars 
 
Exp. Date: _______________          Security Code _________________ 
 
Credit Card No.: ____________________________________________ 
I have read the terms applicable to my workshop concerning payment, liability and 
Cancellations. 
Signature for deposit_________________________ Date: ____________ 

 

7% Lodging 
Tax**

Total Due
 
 
Less Deposit 
Enclosed 

 

 
 
 
 
 
 
 
-$220.00 

 

 
 
Signature for remaining balance: ______________________________________________ 

Balance due 30 days 
Prior to start of 
workshop 

 

 

http://www.workshopsinmt.com/
mailto:formulary@blackfoot.net



